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Cutline: Apple Development has added its Dorna IV model at Homes of Islandia to the
2007 Greater Naples Luxury Home Tour, brining the total number of participating

models to twenty-one.

Cutline: London Bay Homes will be showcasing the Asti model in Lucarno at Mediterra,
a villa home with a gated courtyard entrance and a two-car motor court.

GREATER NAPLES LUXURY HOME TOUR
SPONSOR AND TICKET UPDATES

NAPLES, Fla. (January 11, 2007) — One developer has added a model to the 2007
Greater Naples Luxury Home Tour, one builder has made a substitution, and sponsor
participation has been expanded for the event, which takes place over three weekends:
February 2-4, 9-11 and 16-18.

Apple Development is adding the Dorna IV model to the Tour, a $2.2 million
home located in its Homes of Islandia community, bringing the total number of
participating residences to twenty-one and the total value of these one-of-a-kind homes to
nearly $65 million. London Bay Homes is replacing one of their Mediterra models with a
new model, the Asti in the Lucarno neighborhood. This $1.8 million villa home features
a gated courtyard entrance with both indoor and outdoor living and dining areas.

In addition to Apple Development and London Bay Homes, builders and

developers with showcase homes in the Tour include Aubuchon Homes, Bordeaux



Homes, Brynwood Homes, Coastal Breeze Homes , Divco Construction Corp, Florida
Lifestyle Homes of Fort Myers, Granite Development, Grosse Pointe Development,
Harbourside Custom Homes, Kingon Homes, Koogler Homes and Vineyards — Premier
Builders.

Passport holders will be able to tour models in several private gated communities
including Homes of Islandia in southeast Naples, Mediterra in north Naples, Quail West
in North Naples, Palmira Golf & Country Club in Bonita Springs, Renaissance in Fort
Myers, Shadow Wood Preserve in Fort Myers, Tarpon Point in Cape Coral and at
Vineyards in the heart of Naples, plus upscale waterfront neighborhoods in Cape Coral.

The Tour is produced and presented by Greenspring Media Group. For the third
consecutive year, Robb & Stucky Interiors is the Co-presenting Sponsor and
CVS/pharmacy is the Marketing Sponsor. Seven area Robb & Stucky showrooms and
the local CVS/pharmacy sites will once again serve as Tour Passport locations.
Discounted Passports may be purchased in advance for $15, beginning January 22, 2006.
Tour Passports provide one-time admittance to all the homes. During the Tour dates,
Passports will be available at the participating homes for $20, or $5 for single-site access.

Robb & Stucky will also be offering coffee and sweet treats to Luxury Home
Tour Passport holders during the tour at its interior and patio showrooms in Collier and
Lee counties as well as its culinary center in Bonita Springs.

Cruiser Charters and Tours has been named as a Product Specialty Sponsor for
the Tour. Complimentary transportation will be provided between the parking lot of the
Naples-Fort Myers Greyhound Track and all five participating Tour models in Mediterra.

The track is located in Bonita Springs, FL off I-75 (exit 116, Bonita Beach Rd., two miles



west) between Ft. Myers and Naples on the southeast corner of Old US 41 and Bonita
Beach Road. Mediterra is only minutes away and individual vehicular street parking in
this private gated community is limited.

Repeat media sponsors for the third year include WINK TV, WINK1240/WNOG
1270 AM News Talk and LITE 93.7 radio stations. Popular morning radio hostess
Mandy Connell from WINK 1240-AM is scheduled to broadcast live from one of the
model homes on Friday, February 2, from 5 to 9 am. Five pairs of tickets to the Miami
City Ballet at the Naples Philharmonic will be given away during the breakfast.

Program booklets for the 2007 Greater Naples Luxury Home Tour will be
available at CVS/pharmacy and seven Robb & Stucky locations at time of ticket purchase
as well as at all participating model homes during the Tour. In addition, Naples
[llustrated magazine will include the program in its February issue.

Proceeds from the Luxury Home Tour benefit American Public Media, the
nation’s premier public radio producer of national programs such as “A Prairie Home

Companion®,” “Marketplace®,” and “Pipedreams®.”

Additional information can be obtained by visiting napleshometour.com or by
calling 866-895-8912 toll free.
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